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“Video gives you the ability to convey more of 
your message in a shorter period of time, that 

is why it’s so powerful for business”



Before you start
Why Are You Reading This Book?

Write Your Focus Below



GOALS

Your goals need to be attainable.  They can be as simple as 

Purchasing the proper camera for my business

Shooting one video blog post per month

Turning my FAQ into Video Answers

Improving the videos I’ve already taken



Introduction

I want to get right into the meat of what this program is all 
about and that is one thing and one thing only: VIDEO. How 
video can help your business and how it can improve the 
way your clients and potential audience sees you.

I want to give you a reason to believe the information I’m 
about to give you and view it as a viable source. You see, 
I’m a professionally trained technical video producer who 
has worked on hundreds of projects ranging from live 
sports, television shows, news, corporate and web videos. 
In addition to that my current company, Blue Cow Creative, 
is a social marketing and content creation company. We 
create engaging content for our clients through print, audio 
and, you guessed it, VIDEO.

I have over 12 years experience working in video production 
and when I say that I know a bit about what I’m telling 
you today, I would be understating that fact. I believe 
that because I was born in 1981, was raised through the 
evolution of computers, the introduction and advancement 
of the internet, and I’ve seen the progression of video 
from analog to digital, I have had a front row seat to the 
technology show.

This is a great position to be in, because I have the 
experience but still the passion to learn what’s new. I’m not 
knocking those who have 40+ years of experience, I just 
think that those people are looking to position themselves 
for retirement, so their keen interest in learning the newest 
technology is not there.
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Enough about me, back to the main story here: you and 
video. I’m going to make a really bold statement right now, 
so prepare yourself. Strap yourself in because I’m not sure 
how you are going to take this, it can go either way. Ready? 
Ok, here it comes.

YOU ABSOLUTELY NEED VIDEO IN YOUR BUSINESS, 
NO QUESTIONS ASKED.

I’m not suggesting you have video in your business, I’m 
not giving you the pros and cons, I’m 100% absolutely and 
without reservation TELLING you that you need it.

The purpose of this book is to bring my 12+ years of 
experience to you, the business owner. I’m going to tell you 
how I’ve used video, how others have used video, I’ll show 
you what it is you need to know when it comes to starting 
from scratch, and if you follow my plan seriously, you can 
have your video strategy ready and prepared to produce 
content in as little as 3 days. I’m sure you could do it in 1 
day, but that just would not be healthy because you need 
those additional days to stew over your creative decisions 
and come up with even greater ideas.

You see, you have right now inside you everything you need 
to come up with the content for your engaging videos. You 
just don’t know where it is yet.

We are all experts in the areas we do business, otherwise 
we would not be doing it. If you don’t think you’re an expert 
in what you are selling, you have a bigger issue to address 
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first, which is your belief in yourself.

One of the biggest hesitations I hear from clients when I 
mention the word video to them, is that they don’t have the 
technical skills to produce top quality video. COW POOP!

Let’s look at what you mean by top quality video. Do you 
watch a training or inspirational video because it’s in HD? 
Do you watch it because it has morphing animated titles or a 
talking, dancing logo? NO, or at least I would hope not. Top 
quality video is all about content. If you have quality content 
that really connects with the person you are speaking to, 
their acceptance level of lesser technical quality video is 
greater. Meaning, now shooting with an iPhone while you 
are sitting in an airport to post on your Youtube channel 
or Facebook Page has become acceptable. Heck, even 
with smart phones, you are seeing more and more videos 
coming out in a vertical format. What mean by that is the 
video is taller than it is wider and this is just because the 
person is holding the phone like a phone when they are 
recording and not rotating it 90 degrees to look more like 
what we are use to on a TV. I’ll get more into those things a 
bit later on.

Back to my point: quality. Your content (what you say or 
teach) in your videos will make up 70% of what people 
consider quality in a video. 25% will be audio quality 
(Can they hear you clearly? Is it muffled? Is there a lot of 
background noise?), and 15% being video quality.

When you look at these percentages, 100% is no longer 
the ceiling of maximum reach, you can now achieve even 
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greater amounts of quality when it comes to your business 
videos. If you have an awesome message, great content, 
clear audio, and crisp video you are now reaching a 100+% 
on the quality scale.

Let’s get right into the things you need to know.
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The Equipment

Choosing a Camera

Cameras can be the most technical of the whole process 
but don’t worry, you’re in a great place. There are so many 
great options available to you. If you own an iPhone or 
an iPad that has a camera, you most likely are holding a 
video camera that can shoot FULL HD video for you. (HD 
meaning High Definition, like what you see on your home 
DVD player or Blu Ray movies.)

When you decide to go out and pick out a camera, the 
biggest tip I can give you is to do online research first by 
reading reviews of the camera you are looking at and 
DON’T go to the store and ask the sales guy. He/she is a 
sales person and their job is to sell. I’ve met many sales 
people in technology stores over the years and they want 
to sell you something that you probably don’t need. While 
they are not all that way, you can’t know by just looking. 
The internet has real consumer reviews about almost 
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every piece of technology that is out there. Find a couple 
of cameras that you are looking at, even because they are 
on sale or you like the look of it and then type in that model 
name to Google with the word ‘review’ after it. For example, 
if you are looking at a Canon 1XLA camera, you’d Google 
‘Canon 1XLA Camera Reviews’. You will then get results 
with reviews from those who have used that camera and 
told you what they thought. These reviews have influenced 
so many products I’ve purchased over the years, I consider 
it the gospel.

Some key things that you should look for in the reviews 
are battery life, ease of use, the type of memory card the 
camera takes, and its capabilities in low light.

When it comes to choosing a camera for what you will be 
using it for, you need to first consider what kind of content 
you will be creating.

Video Blog Format

This is a common first start for many business owners. A 
video blog is basically a head and shoulders shot of the 
person talking to the viewer in the first person. These videos 
are primarily short in length (about 1-3 minutes) and don’t 
have any movement in them except for the person that is 
talking.

Interview Format

If you want to bring in the experience of others to your 
videos and conduct interviews or guest host videos in a 
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sit down, question and answer format, then the interview 
format is for you. This can be a great way to bring more 
value to your videos.

Documentary Format

In this format, you will be shooting various shots, numerous 
interviews with people involved in your business and will 
be editing together these shots using an editing program 
like Final Cut, iMovie or Adobe Premiere. * There are many 
other editing programs out there, these are just the common 
ones I’ve mentioned.

Behind The Scenes Format

This format is popular in the retail world because it brings 
the customer behind the scenes of your company and 
shows them something they don’t normally see when they 
deal with your business. This can be very powerful when 
new products or shipments arrive, when you have new 
employees and would like to introduce them to your fan 
base, or would just like to educate your customers more.

Presentation Format

This format may or may not involve you being seen on 
the screen, and would be what we call a screencast. I’m 
sure you’ve seen them before where it’s a power point 
presentation or recording of a persons computer screen 
while they are teaching you. These are not created by 
pointing a video camera at a computer screen, rather, there 
is specialty software programs like Screencast (Mac) or 
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Camtasia (PC) that will do this for you.

Now lets revisit each of these formats and I’ll tell you things 
you need to consider when choosing a camera for these.

Video Blog Format

For this one, you will need a camera that can be mounted 
on a tripod to ensure that the camera will stay steady and 
you can shoot your video blogs yourself without needing 
someone else to be there with you.

If this is your first time speaking on camera, being the only 
person in the room may be more comfortable for you.

There are many great options out there for tripods or even 
mounting devices. One really great one is called a Gorilla 
Pod. It has bendable legs that you can place on a table top 
or wrap it around a post or pole if you want to do it outside 
or in your business. The flexibility makes it useful in almost 
any setting.

If your video content can be delivered from the comfort 
of your desk, you can even start by using the camera 
built in your computer or laptop. While this will work, my 
recommendation is to look for a camera that can shoot HD 
format.

The reason I say this is because even though you may 
be delivering your video to be watched on your website 
or YouTube channel from a computer, many DVD players 
and home entertainment systems are being integrated 
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with YouTube apps, allowing users to watch videos from 
YouTube on their large flat screen TV’s. In fact more 
and more board rooms are being equipped with 50”+ 
flatscreens. If your video is shot using a low quality webcam 
that is not HD, it may look fine on a computer screen, but 
when it’s being played on a large display it will look like 
crap.

Next, you should consider audio. How is the audio being 
recorded into the camera? Most camcorders have a mic 
input. This allows you to plug in a microphone to that part 
of the camera and not rely on the built in microphone that 
camera comes with.

Now you might say, if the camera has one built in, why 
wouldn’t I just use that? You can, BUT only if you consider 
the following.

If you’re able to be in a quiet room and able to sit 2-3 feet 
away from the camera when recording, the built in camera 
should yield decent quality audio recordings for you. If you 
are standing in the front of a room and you have the camera 
back 6-8 feet the audio will sound hollow and the camera 
will turn up the microphone to try and hear you. When it 
does that, it also turns up all the ambient noise it’s hearing 
in the room.

I’ll cover more on this when I talk about the atmosphere.

There are two different types of microphone inputs. One 
is a 1/8” connection (this is just like the kind you use for 
your headphones, and there is an XLR (this is a style 
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of connection is round and has 3 tips inside the circle). 
Stump your friends during the next round of “bet you didn’t 
know this” by asking them what XLR stands for. X means 
common, L means Left and R means right. This makes up 
the 3 prongs in the XLR connector.

While I’m just talking about cameras in this section, I won’t 
go into details about the microphones.

Interview Format

If you are planning to interview someone you can point the 
camera towards them and just ask them the questions. You 
don’t need to be screen if you are doing the interviews in 
this way.

Another way is to obtain two cameras, point one at you and 
another at the guest and then turn them both on and start 
your interview. You would then need to edit them together 
later.

The other way to do an interview format is to use one 
camera and have you both sitting in front of the camera. 
This will allow you to be the host and them the guest 
without you needing to buy two cameras. One thing to 
note is how you hold yourself while the guest is answering. 
The audience can see you the whole time so if you look 
distracted or you’re writing notes, it will appear as if you 
aren’t interested in what they are saying.

For this format as well, you will need to consider the 
same things as in the video blog format when it comes to 
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choosing a camera.

Documentary Format

For this style I would recommend that you invest a bit more 
in equipment. The reason is simple: you will be moving from 
different locations, settings and scenes, dealing with lighting 
conditions and audio scenarios and you will want a camera 
that can handle that.

I would look at purchasing what we call a pro-sumer 
camera. This is a middle of the road between a consumer 
(typically point and shoot - no big features) and professional 
(with XLR, low light sensors and various manual features). 
I’m partial to Canon cameras, but you can choose any 
manufacturer that you like.

Look for a camera that gives you the option for external 
memory cards, because you may need to have several 
memory cards available for shooting if you are doing a day 
worth of interviews or travelling with your camera.

Behind the Scenes Format

This is one of the easier ones to do, I tell clients that when 
you do this kind of shooting, make it feel as authentic as 
possible. Do it with a cell phone (ie iphone, blackberry or 
android).

This will make your message more realistic to the viewer 
and less like a marketing video. All of the smart phones I 
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mentioned above that have a video camera, also have the 
ability to upload direct to YouTube right from the phone. * 
If you don’t have a data plan on your phone and are not 
connected to a wifi connection, you may end up using more 
data than you were allowed in your plan and will be charged 
for it. Make sure you know what you are playing with before 
you start sending video to the internet from your smart 
phone.

Presentation Format

This format is very popular because of the influx in webinars 
(this is an online presentation where people connect 
to watch from their computers). Consumers love video 
presentations, and this is a great way to get your message 
out. If you can make a powerpoint presentation, you can 
create a video presentation.

To do this you will need either a screen recording software 
like Screencast or Camtasia. This can also be used to 
record what you are doing on your computer, so if you have 
a special section of your website and you want to make a 
tutorial about it, this is what you would use. Presentation 
programs like Powerpoint and Keynote allow you to record 
your presentations with the audio of you talking with your 
computer microphone, then export it to video format for 
posting online. No cameras are required if you are doing 
this.

What if you want to do a mixture of these? My suggestion to 
you is if you can afford the budget to get a better camera, by 
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all means do it, you will not be disappointed in that decision. 
A decent pro-sumer camera can run you about $1200 
-$3000. Then factor in a decent tripod ($200), camera bag 
($50), memory cards ($50-$100) and, if you can, an extra 
battery ($100-$150).
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Microphones

You know the old addage that if a tree falls in the woods and 
no one hears it, does it make a sound? The same is true 
with your videos, if you have a great message and no one 
can clearly hear it, do you really have a great message in 
their eyes (or ears in this case?)

I had an instructor in broadcast college that has a saying 
that has stuck with since I’ve graduated. His name is 
David Bannerman and he always said, “Great audio is 
visual”. This is true if you’ve ever heard a radio ad that 
immediately painted a picture in your mind of what they 
were talking about through the sound effects, or what we 
call atmospheric elements.

So, how do you achieve this great magical success of 
recording your message like a pro? With the use of a proper 
microphone.

In the world there are many different microphones out 
there, but I want to tell you about two different kinds of 
microphones that will be all you need to know when it 
comes to your videos.

Shotgun Microphones

A shotgun microphone is what is called a directional 
microphone. This means that it will record what you point it 
at. You might be asking, don’t all microphones record what 
you point them at? True, they do, but it’s how well they do 
that makes the difference.
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Let me illustrate this for you with a garden hose. If you put 
one of those garden nozzles on it and set it to the wide 
spray it will spray the water very wide and it will cover a lot 
of area. Now if you turn it to that narrow spray setting we all 
liked using as a kid, it will shoot out a straight stream and go 
further.

A shotgun microphone (also called a cardoide pattern 
micrphone) is more like the straight stream setting. It’s very 
directional and will record the audio of subjects who are at a 
greater distance. The more expensive microphone you buy 
has a tighter and further pattern.

Why would you want this? Well if you are recording a group 
of people talking or two people in an interview and there is 
a bit of noise around like public noise in the background, a 
shotgun microphone will allow you to pick up their voices 
with greater success than the microphone that comes with 
the camera.
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Lavilier Microphones

These microphones are what you see news anchors and 
those on interview show wearing clipped to their lapel. This 
microphone is commonly purchased as a wireless system 
which includes a small pack clipped to your belt or pants 
that the microphone plugs into. The other pack then plugs 
into the camera.

These are great for shooting when you need to move 
around. They do make lavalier microphones that are 
wired, but the wireless ones are the most user-friendly and 
common. For the video production division of my business, 
I own a great wireless lav system and I own a couple 
wired lavs. I only use the wired ones if I’m setting up in a 
set location and I want to ensure there is going to be no 
interference with the wireless signal.

If I was to give you a recommendation for which of the two 
to start with if you were going to purchase a microphone, I 
would lead you towards a wireless lav system just because 
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it’s going to be the most useful for you.

As with researching a camera, you need to do the same 
thing for a lav system. Google it and see what other have 
to say about it. You may even find YouTube videos from 
other videographers that will show you a live test of that 
microphone, so you not only get to see but hear the actual 
microphone in use.

A decent wireless lav system will set you back between 
$250 to $600 depending on the brand name you choose. 
The lead names in microphones are Shure, Sennheiser, 
Audio-Technica.

Now, remember when I’m telling you all of this about 
microphones, I’m not saying you need to fork out this money 
and purchase this equipment to start creating video in 
your business, you can start with a simple point and shoot 
camera, smart phone, or webcam.

These recommendations are simply for those who are 
working with a larger budget and are looking to invest in a 
higher-end final product.
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Invest vs Hiring

As with every business decision you have been making, you 
need to weigh the financial obligations between purchasing 
the equipment to produce your own videos or hiring a local 
video production company to shoot them for you. What 
I would recommend is figure out how many videos your 
strategy requires you to produce and then call around for 
some quotes from local companies. Keep in mind if you are 
wanting to produce a series of video tips that you will be 
rolling out over the course of several weeks or months, you 
can shoot and record all those in a couple hours. You don’t 
need the company to come back each week and shoot a 2 
minutes clip. Book a morning or afternoon and shoot 15-20 
of these. It may seem like a bit more prep in the beginning 
for you, but it will not only cut down on production costs but 
will also give you the peace of mind that you have all of your 
content for the next X amount of months ready to go (or “in 
the can” as we say in the industry).

The other benefit to hiring a local company, is they have all 
the top quality equipment to make the production the best it 
can be (or at least they should have it). Ask to see samples 
of their recent work before you decide to hire them, and ask 
if it contains footage that has been shot by the same person 
who will be working on your video. Many companies hire 
freelance shooters for projects and many shoot with their 
own equipment.

I compare it to going to a plastic surgeon to do some body 
enhancements because you heard the office does great 
work. Then when your surgery is booked, it’s being done by 
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a new doctor or an intern. Would you feel comfortable with 
that? If you’re like me, I would hope not.
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How do I plan my video?

This may seem like a very silly thing to say, but I want 
to help you out with the two most common things that 
people have forgotten to plan when it comes time to hit 
record on their video: the opening and closing. It is always 
immediately noticeable and you can tell when someone 
hasn’t planned them out.

The opening and closing are two of the areas that people 
don’t give the much deserved attention to. Think about it, 
you’ve seen a video where you know that person clearly 
doesn’t know what to say when they start the video.

When you are planning your opening, think about first who 
will be seeing the video, if they are people that may not 
already know who you are, then you will need to introduce 
yourself.

For example: “Hi, it’s Shaun Whynacht from Blue Cow 
Creative and in this video I want to talk to you about 
_______________________”

If it’s a series of videos that will be going out to people in 
a close proximity to each of the other videos, you may not 
want to keep introducing yourself after the first and second 
video, it will get repetitive and also your name can be 
implied through the use of a graphic on the screen while you 
are talking.

If you are sending the video out to paying clients who know 
who you are, you can be a bit more friendly, something like:
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“Hey guys, hope you’re really enjoying growing your 
business as I am, I really wanted to share the following tip 
with you.”

As important as the opening is to your video, how you end it 
will be equally important. This is usually the best opportunity 
you have to drive your viewers to your website, create a call 
to action, or tell them where they can get more information.

Here is what I commonly use for my marketing rant videos:

“If you like this rant and would like to find more that I’ve 
done you can check out my YouTube channel at youtube.
com/bluecowcreative. Thanks for watching and I’ll be talking 
to you soon”.

See how that gets me out of the video and closes it very 
nicely? It also give them a place to go to find more videos 
that I’ve done, if they really want more content.

You have to understand how the human mind works. If 
you’ve peaked enough interest in them to watch your 
video in the first place, they obviously feel you have some 
information that they can use. If you deliver on that promise 
and give them something of value, they will naturally want 
more. If you can’t give it to them at that very moment when 
they are currently in the video mode, they will look for it 
somewhere else and most likely find video from another 
person (in many cases, your competitor).

I think this is a great opportunity to tell you about why it’s 
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important to keep your audience’s attention. In this era 
of social media and digital communication, everyone is 
competing for the same promotional space. As consumers, 
we are forced to sift through all of these inbound messages 
to determine what it is that we really want to listen to. When 
you have a prospect commit to watching a video you send 
them (or better yet, they found), then you have already 
made it over the biggest hurdle: catching the prospect’s 
attention. If your video is around selling a service that you 
offer, make them an offer to purchase your service right at 
the end of the video at a discounted price. They gave you 
something very valuable at that moment, their time, and so 
they should be rewarded for it.

Here is a common thing you see used: “Thanks for watching 
this short video, I’m so excited that you did, I want to make 
you an offer you can’t resist. This program and/or service 
normally sells for X, but because you made it to the end 
of the video and didn’t abandon it like many others in your 
industry would have done, I want you to have it for 50% off 
today if you order in the next 30 minutes.” Now the logistics 
around timing your offer may include a countdown on the 
website you send them to, or you close your special offer 
at a specific date and time for everyone, either way you 
have them hopefully thinking, “wow, this person knows their 
stuff and I could really use more of this information for my 
business. This offer is too good to resist taking advantage 
of, I’d better do it right now”.

Carpe Diem - Seize the day!
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Memory Cards

When I first started getting involved with video that used 
memory cards for storage and not tapes, I was always 
looking for the most storage for the cheapest price because 
I didn’t really know what to look for.

Once you know the one thing that will be the make or break 
ability of that card for your camera, you will be able to make 
a more informed decision.

What you need to pay attention to is not only the size of the 
card, usually in GB (Gigabyte), but the class rating for that 
card. This would can be found on the front of an SD memory 
card in a symbol that looks like a circle with an arrow on one 
end and a number in the middle. This number is the class 
number of the card.

Cheaper cards will be a lower class number. If you plan to 
be recording HD video on your camera you should purchase 
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no less than Class 10 cards.

Class numbering is what refers to the speed in which the 
card reads and writes to the memory storage. With HD 
video being high in file size, the faster the card the better 
the performance.

You will save yourself a lot of headache by purchasing only 
class 10 cards.
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SLR Cameras

You may see people shooting video with their SLR cameras. 
These would be a photographic camera that has the ability 
to record video. These are a very good option because you 
are then able to take still photos and record high quality HD 
video from the camera.

My first HD camera was an SLR camera. In fact I have two 
of them. If you plan to record clips longer than 15 minutes, 
you will need to go beyond an SLR camera and purchase 
an actual video camera. SLR cameras only allow for these 
file sizes to be that of a 15 minute length. You can shoot 
multiple clips of 15 minutes back to back, you just can’t have 
a continuous 15+ minutes of videos like longer interviews.

It all comes down to understanding what it is that you will 
be shooting to determine what kind of camera you will 
purchase.
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Engage the senses

When was the last time you watched TV and saw something 
being demonstrated? I bet it was much easier to understand 
how it worked, what the results were, and how easy it was 
to use. It’s almost always more effective than simply seeing 
an ad for it in a newspaper.

Video engages multiple senses. It allows you to obtain a 
sense of character for the person you will be working with. 
The person on the video is able to use their tone of voice to 
pass on a part of their message that is impossible to portray 
in print or text.

So, I ask you this, why are you not using video in your 
business, or not using it more? You may think you don’t 
have anything to use video for. WRONG. Even if you are 
selling dental surgery, you can find a way to use video in 
your business.

Let me break it out for you.

Case example: ABC Hair Design

Traditionally, the first instinct would be to just do an ad for 
their business. Well, they could, but they could be doing a 
lot more. You see, an ad is “selling” to the viewer directly 
and they will tune that out. They would need to provide 
useful information that the potential client could use.

I would suggest a series of simple hair care tips for both 
men and women. Stuff that people commonly struggle with. 
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They can then roll these out on their website, on their social 
media, YouTube channel and/or Pinterest account.

What will this do for them? This will show their demographic 
that they care, that they are not in this to just collect their 
money. When we receive something of value, we will keep 
that person or company in the back of our mind. When the 
time comes that we need to use a service like that, who are 
we going to use: the company that only is selling to them or 
the one that has helped them with something without asking 
for a sale? You guessed it. The one that was there for them 
when they needed help.

What about launching a new line of products? They could 
use video and this could actually be authentic using a smart 
phone to build the hype about “What is this new product in 
the box? Check back tomorrow to find out.”

Using suspense in video for retail is a great way to keep 
people engaged. If you’re using social media in your 
business, there are many different ways you can build 
a following and create valuable engagement with your 
audience using video.

I’ll be covering this in another chapter coming up.
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What should you use for a background?

The background for a video can be very important. You 
want something that is going to be complimentary to your 
message, but not a distraction.

Backgrounds that work really well for videos are solid colors 
and backgrounds with no movement. Now before you say, 
“well that is boring” I need to tell you why it’s important. I 
don’t want to get too technical in this book, but I do need to 
explain something called “compression”.

Compression is how a computer turns the video footage 
you record into a computer file that can be used online. 
Cameras have compression as well, but I don’t need to 
delve into that element because it won’t impact you.

Think of this.

Video 1 - If we shoot a subject saying a 30 second 
message on camera with a plain solid color background and 
the camera on a tripod

Video 2 - We have the same person saying the same 
message except in this video they are in front of a window 
with a busy street in behind.

The file size of video #2 will be considerable larger than that 
of video #1 because of compression. The software needs 
to use a lot more data to process all the movement in the 
background, therefor driving up the file size.
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When you are creating video for the internet, its very 
important to have your video load quickly once the person 
clicks play. To do that, the file size needs to be as small as it 
can be.

I hope this is making sense and I’m not losing you here.
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Where do I put my videos?

While there are several places to put videos online, I’m 
going to explain the two most common places, and then 
identify which one is best for which situation.

YouTube

Let’s first start with the one that most people know, 
YouTube.

YouTube is owned by Google. Google is currently the #1 
search engine in the world and the #2 search engine in 
the world is YouTube. Yes, a video website has the second 
place when it comes to the most online searches. Proof 
again that video is a very powerful medium to us.

The benefits to using Youtube is that first, like I mentioned, 
it’s the second largest search engine. Secondly, because 
it’s owned by the company that has the first s largest search 
engine, all of your videos are indexed in Google searches. 
This means that if someone is searching for something that 
may be in your video title, description or keywords, there is 
a very good chance that it will come up in the search. The 
more videos you have on YouTube, the better your search 
ranking becomes.

Another reason to put your videos on YouTube is because 
YouTube is available on all mobile device platforms (Apple, 
Android and Blackberry). You never want to use a system 
that would exclude a certain group of people, or type of 
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user.

YouTube has some really great features like closed 
captioning, and annotations (which allow you to add words 
and links at various parts of the video to pop up to the 
viewer). You can do some really cool things with this, which 
I’ll show you later.

Another feature of YouTube is that they allow you to capture 
video right from your computers web camera and record 
straight to their system through your web browser. This is 
fantastic if you need to do a quick update, or an intro to a 
presentation or speech you are holding. I’ve used it many 
times when I was in a pinch and didn’t have the time to 
shoot with the camera, edit, and upload.

Basic editing is a feature of YouTube. They realize that 
sometimes people have videos that they are uploading that 
require only minor tweaks. Maybe it’s a clipping off the front 
and back where you walked to and from the camera when 
you were hitting record. You may only need to snip the ends 
off that video and add a basic title to the beginning and a 
credit to the end. Now you can do that all online with the 
YouTube editor.

Vimeo

The next video service I recommend you sign up for is a site 
website called Vimeo (found at vimeo.com). This is another 
free video hosting service which allows you to upload 
your videos to their system and then link them on your 
website, social media, and even directly to the Vimeo site. 
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I recommend clients use Vimeo when they are looking to 
place a video on their website. You’d still want to put a copy 
of it on YouTube, just to have that search ranking, but when 
it comes to embedding the vimeo player on your website, it 
has a cleaner, smoother feel than a YouTube player, in my 
opinion.

One of the coolest features of Vimeo (and it not currently 
available with YouTube, at the time of publication), is the the 
ability to password protect a video.

Now, why would you want to do that you may say? Well how 
about this. You’re in a business that needs to send videos 
out to clients or other people in your company to look at 
before it goes public. If you password protect the video, that 
person can only view it if that enter the password first. This 
will help eliminate the risk of them posting the video on their 
social networks before you had a chance to release it to the 
public. I can’t guarantee that would not send it around with 
the password, but you have to trust people at some point.

If you run a business that is delivering video content to a 
client like as a videographer, photographer or other creative 
kind, and the video is the finished product, I would highly 
recommend you don’t password protect it. You want them 
to be able to share, embed, and work with the videos once 
they have it. If it’s password protected, they won’t be able to 
do any of that.

Vimeo offers a pro account which will give you more 
uploading space per month and will process the videos 
faster, but for the most part the free one works great.
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Either of these video services will allow you to log back 
into your accounts and see statistics on how many people 
have viewed your video. YouTube has a few more details on 
these analytics (this is a word for stats), than that of it’s rival, 
Vimeo.

Video mistake

I see this all the time with clients and even those who are in 
the video field. They decide that they want to put a video on 
Facebook. Well, Facebook offers you the option to upload 
your video file direct to Facebook to view on your facebook 
page or profile. While this may seem like a real easy step to 
take, I will advise against it and tell you what I recommend.

When it comes to being promotional online, you want to put 
your video in front of as many people as possible, so by 
putting it on the Facebook system, you are only getting it in 
front of the facebook community. What about those people 
who Google you or the topic of the video? It won’t come up.

What I suggest is this: first upload it to YouTube, then, 
once it’s there, you will copy and paste the url of the video 
in the status field of your Facebook page or profile. Once 
it’s there, something magical will happen. Facebook will 
immediately search that url and pull in the title of the video, 
the description you added to the video, and a thumbnail 
from the video. Here is the key step: once you see that 
appear, you can delete the url from the status field because 
you don’t need it. You are free and clear to now add a 
catchy paragraph or statement about the video to make 
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people interested in watching it.

When you post a status that includes the video link, those 
who click ‘play’ on it in Facebook will then be able to watch 
it without having to leave their Facebook experience. This is 
key, you never want to interrupt the flow of someone’s social 
experience. With each view on Facebook, you get one view 
on your YouTube video.

I’ve been asked, “would it be ok if I put it in both places?” 
They were considering uploading the video to YouTube 
and then uploading it to Facebook as well. Yes, you could 
do that, but why would you want to? You are adding 
another step to the process by having to wait for it to 
upload to Facebook and process before it’s available. Also, 
if someone watches that video on Facebook, it will not 
increase your YouTube video views. Having video views 
on YouTube means a lot to your credibility. Think about it, 
if you searched for a video on how to change an oil filter in 
your car, and two videos might come up. The first video had 
13 views and the second video had 17,654 views. Which 
one do you think you will watch and feel confident in the 
information provided? I certainly hope you would pick the 
second one.

Another reason views are important is because YouTube 
(Google), takes into account view numbers for each of 
your videos and as a collective for your account to figure 
our where you rank in the relativity of their searches. The 
more views, the more validity, the more clout, the higher the 
chance people will find your videos online.
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Zoom, Zoom

I’m pretty sure when you read the title of this chapter you 
thought of the Mazda car commercials? If you didn’t, then 
you have not watched enough TV.

In any respect, this is my ultimate, nails on a chalkboard, 
walking on broken glass, thumbtacks in my eyes pet peeve 
when it comes to watching videos.

I see the overuse and improper use of the zoom all the time. 
Think of your zoom as something you should only use when 
you are NOT recording. Yes you read that right, you should 
only use zoom when you are NOT recording.

Now there are ways to use it properly when you are 
recording but until you can master not using it, I suggest you 
don’t record your ‘zooms’. If you need to get a closer shot of 
something, move your camera closer, don’t zoom in. If you 
can’t physically get the camera closer, then I suggest you 
stop recording, zoom your camera in and set up the shot 
then hit record. Once you have the shot, stop the recording 
and zoom out or change your shot.

Zooming is hard on the viewers eyes to process if it’s 
not smooth and it’s really hard on the editing software to 
compress that footage and provide a small file size and 
clear image online

Digital Zoom (Gross) - When you go to buy a camera you 
will commonly hear a sales rep talk up this feature like 
it’s something great. They may say something like, “This 
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camera has 20x optical zoom and 200X digital zoom”. 
Digital zoom is when the camera can’t physically move the 
lenses inside the camera anymore to enlarge it’s view, that it 
then stretches the digital image the camera sees to make it 
larger (appearing as a zooming effect). This will cause your 
image to be degraded the more and more you zoom into 
this digital zoom.

The good news is that in your camera’s menu, you will have 
the option turn off this filthy feature.

EXERCISE - This is an tool I learned when I was in 
broadcasting school and I think it is a great exercise for any 
beginner. Take your camera and try to make a video about 
one of your products or services without having any camera 
movement. That would mean you would need to use a 
tripod and you can’t zoom (in and out), tilt (up and down) or 
pan (left or right). See how you make out with that.
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Types of shots

When you are shooting video there are terms that go along 
with the different types of shots that you would take. It’s 
good to understand the basic ones and that is what I’m 
going to explain to you here. I’ll write out the name of them 
and in brackets put the abbreviation that videographers use 
when scripting.

Wide Shot (WS) - This is exactly what it 
sounds like: your camera is zoomed out as 
far as it can go and a wide shot is usually 
used as one of the first shots in a video 
to establish the scene. If you are doing a 
promo of your store it can be a wide shot of 
the outside, or a wide shot of the inside.

Medium Wide Shot (MWS) - This shot is not 
as wide as the full wide shot but it’s not fully 
zoomed in either. Picture this scene: you see 
in the WS shot, we see the house from the 
street. For the MWS, we then see the front 
deck and the front door. This shot usually 
follows a WS and will help pull the viewer into 
the scene.

Close Up (CU) - As it’s name again implies, 
it’s when you are showing something close. In 
example, we are now showing the hand about 
to put a key in the door to unlock it.
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Extreme Close Up (ECU) - This is when you get 
in as close as you can and still be able to keep 
the integrity of the video meaning. This example 
is showing the key actually inserted in the lock.

In these examples, I suggest you physically move your 
camera close to the subject instead of zooming, whenever 
possible. This will make your images clearer and less shaky. 
Even with a tripod, a camera that is fully zoomed in is very 
suseptable to movement.

The audience should NEVER be able to see the technology 
being used in your videos. This means if the camera moves 
and they weren’t expecting it to, then their focus leaves the 
message that is on the screen and goes to wondering why 
the camera moved. Once they realize there is someone 
behind that camera, it’s no longer just an extension of their 
eyes.
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Crossing the Axis (180 Rule)

When you develop and understanding of this concept you 
will be on your way to shooting great video interviews.  The 
easiest way to see this in effect is by watching a two person 
interview on tv.  When you see two subjects (Person A and 
Person B).  Person A is shot in a way that they are looking 
to the right of the screen.  When they cut to Person B, they 
are looking to the left of the screen.  The reason for this is 
because they have not CROSSED THE AXIS.

Imagine putting two people facing each other and drawing 
a line down the middle of them.  This is considered the axis.  
When you place one camera or two cameras in the shoot 
you need to keep them on one side of that line and never 
jump over to the other side.  This will ensure that the viewer 
is seeing this left to right effect in the interview, which gives 
them the appearance that they are indeed talking to each 
other.
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Camera Movements

Every time you move your camera you are actually doing 
something that is part of video production, you just may 
not know what to call it. Here are the 3 basic types of 
movements.

Zooming - This we have touched on above and is the 
movement of the image in and out using the zoom feature

Tilting - This is the up and down movements of your 
camera, most commonly done on a tripod.

Panning - This is the left and right movements of the 
camera, again, commonly and easily done with a tripod.

Because I don’t know how advance you want to become 
or how cool you want to sound like with your friends next 
weekend I will tell you that you can do a combination of 
these in a shot.
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Example you can do a tilt/pan. This would be a diagonal 
movement. A tilt/zoom is either zooming in while moving up 
or down or zooming out while moving up or down.

I know I told you to not use zoom, unless you have 
mastered these and can do them smoothly and with 
purpose, not as a novelty.

One last term I’m going to throw in here for you is when you 
are moving the camera in towards or away from a subject 
(this is done using a dolly, which is a set of wheels for your 
tripod), it’s called “trucking or dolly”.

Well there you go, next time you are hanging out with 
friends watching a movie or show and you see one of those, 
just say, “Wow that was a really nice tilt/pan they did”. Oh, I 
know you will.
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What should I wear?

What you decide to wear on camera has a large impact on 
your message and how the video is technically put together.  
Believe it or not, it actually determines the size of the video 
file in the end. I know you want to look good when you are 
on camera, and that’s ok; you can still achieve that.  What I 
want to discuss with you is the meaning of colour and print.

Two shades (not colours) that you should refrain from 
wearing is ALL WHITE and ALL BLACK.  The reason for this 
is because white will appear very bright, especially when 
there is any kind of lighting involved.  Your camera will have 
a hard time balancing the brightness of your white clothing 
and your surroundings.  The end result is that your skin and 
the background will be very dark.

On the other end of the scale is black, and the opposite 
will occur.  Your camera will adjust for your skin and the 
background and in most cases your clothing will appear too 
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dark to be recognizable.  You will have what we refer to as a 
“floating head”.  This occurs when the only thing you really 
can see and distinguish in the video is a head and hands.

Colors mean a lot of different things when it comes to 
the emotion or context of your message.  Here is a great 
example of the meaning of colours:

Black
protection, dramatic, serious, classy, formality, secrecy, 
death, evil, mystery, strength, authority

Blue
tranquility, love, loyalty, security, trust, intelligence, coldness, 
fear, masculinity, calming, truth, heaven, confidence

Brown
friendly, earth, outdoors, longevity, conservative, dogmatic, 
conservative, stability, simplicity

Gold
wealth, prosperity, valuable, traditional, greed, dreamer, 
extravagent,presitge, wisdom

Gray
security, reliability, intelligence, solid, conservative, gloomy, 
sad, conservative, mourning, moody

Green
money, growth, fertility, freshness, healing, envy, jealousy, 
guilt, disorder, life, renewal, balance, harmony
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Ivory
quiet, pleasantness, pureness, warmness, weak, unstable

Orange
courage, confidence, warmth, friendliness, success, 
ignorance, sluggishness, superiority, sunshine, joy, 
invigorating, attraction

Pink
healthy, happy, feminine, compassion, sweet, playful, 
weakness, femininity, immaturity, sense of well-being, 
romance, love, friendship

Purple
royalty, nobility, spirituality, luxury, ambition, creative, 
offbeat, surprising, restful, fun, mystery, moodiness

Red
love, energy, power, action, strength, passion, heat, desire, 
determination, courage, anger, danger, warning, rage, war, 
impatience

Silver
glamorous, high tech, graceful, sleek, dreamer, insincere

Tan
dependable, flexible, crisp, conservative, dull, boring, 
conservative

Turquoise
spiritual, healing, protection, sophisticated, envy, femininity
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White
goodness, innocence, purity, fresh, easy, clean, winter, cold, 
distant

Yellow
bright, energy, sun, creativity, intellect, happy, joyous, 
uplifting, coward, irresponsible, unstable

Prints

The print you choose on your clothing will play an important 
roll in the video quality.  If you choose a detailed print or 
something with fine lines like a pinstriped suit, the camera 
has to work a lot harder to reproduce those images on 
screen, therefore needing more data to do so, and driving 
up the size of the final video file. 

It’s the same as when I mentioned about shooting 
with moving vs static backgrounds.  The solid, static 
backgrounds will work better for you.  The same is true for 
clothing. If you can choose a solid colour, by all means try to 
do that.  You will see a considerable difference in the quality 
of your video clips.

Hats

If you are shooting a video with someone who is wearing 
a hat, you may have a major challenge on your hands.  
Hats are very good at casting shadows on a subject’s face, 
especially when shooting outside in sunlight.  The high 
angle of the sun will come down and put a shadow over 
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their eyes (hence the purpose of a hat) but in the case of a 
video you will not be able to see their eyes on camera.

When a viewer can’t see the person’s eyes, there is a level 
of trust lost in their message.  (It’s a psychological thing.  
I’m not a psychologist, nor do I play one on TV, but this I’ve 
been taught).

If the person you are shooting refuses to remove their hat 
for the video and you have to shoot outside on a sunny day, 
there is one thing you can do to help see their eyes.  Reflect 
the light.  If you’ve ever seen a film crew or photographer 
outside, they might be holding something white in front of 
the subject, off to the side or below them to bounce the 
sunlight coming down from the sky back up on the person’s 
face to fill in those shadows with light.  I cover this more in 
the lighting section.

Jewellery - Be aware of jewellery that makes noise.  
Consider that bracelets could jingle and clink together when 
the person moves their hands. Necklaces could rub up 
against a microphone pinned on a lapel. While the wearer 
might not think about it, it will become an audible distraction 
to the person watching the video if they aren’t used to 
hearing it. 
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Lighting

Great lighting makes great video, poor lighting makes poor 
video.  It’s as simple as that.  When you are buying your 
camera, you may hear the salesperson tell you that certain 
types of cameras are great in low light.  While this is a 
feature, it’s not an excuse to be lazy and not work to light 
your subject or scene.

If you are planning to do quite a bit of shooting on a home 
based or office based set, you should look to invest in a set 
of lights from a photography or video store.  I purchased a 
chromokey set from my local Henry’s store for around $250 
and that came with 2 lights, stands and soft boxes (these 
are the white boxes that clip to the front of the light to create 
an even disbursement of light on the subject) and a green 
screen.
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You can also get small LED panel lights that clip to the top 
of your camera.  I have one of those and they are great.  
I use them quite regularly for my shoots.  The benefit to 
having a light like an LED panel is that it allows you to run 
them longer than regular incandescent lights, they don’t get 
hot, they are dimable, and allow you to change the colour 
temperature.

Colour Temperature - I knew you’d be scratching your 
head when I threw out this one, so I’m going to try and 
explain it to you in the least technical terms possible.  Every 
light source has it’s own colour. As humans our ability to 
see this colour is very limited because our eyes and our 
brains adjust for it automatically.  Indoor light (incandescent)  
lighting is naturally reddish in colour.  Outdoor light from 
the sun is blueish.  Most cameras, when set to auto WB 
(meaning White Balance), will adjust it’s settings for this 
depending on the majority of the colour in the image.  When 
you are in situations where you have a mixed light source 
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(daylight is coming in through a window and you have a 
lamp on inside) you will either notice that the image is really 
red/orange on one side of the subject or really blue on the 
other.  This is because the camera is setting itself for either 
inside or outside lighting.

Have you ever been to a gymnasium and tried to take 
photos of a graduation or sporting event and the pictures 
turned out greenish?  If you have, it’s because the lights 
in that venue are fluorescent (which is green in colour).  
Cameras have a really hard time dealing with fluorescent 
lights.  If you turn on your video camera in a room with 
these types of lights, you will notice that the colour in 
the room will sway between green and yellow.  This is 
happening because the  lights don’t stay consistent. lights.  
If you turn on your video camera in a room with these types 
of lights, you will notice that the colour in the room will sway 
between green and yellow.  This is happening because the 
fluorescent lights don’t stay consistent.

If you really want to know a bit more about the technical side 
of this, light temperature is measured in Kelvins.  Daylight is 
5600K and Incandescent lights are 3200K.  This would be 
the dial on the back of the aforementioned LED panel lights.

Reflectors - The skill of reflecting light on a subject can be 
one of the most underused but cost effective ways for an 
amateur videographer to create higher quality video. Light 
is something that can be manipulated.  When you have the 
light coming down from the sun, you can place something 
white in front of it and that will then reflect that light at any 
angle that you choose.
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The best example I can think of for this is when you have a 
a person standing outside for an interview in the sun.  If you 
stand them with their face in the sun it will light them well, 
but they will be squinting because the sun is bright.  The 
better way is to put that person with the sun to their back 
and then hold a reflector (something white, like a piece of 
coroplast) in front of them.  You can buy proper reflectors 
affordably online (try eBay) or from your local camera/
photography store.

When you do this, it will fill in the front of your subject with 
the light required to illuminate that person for the video 
without having to make them stand facing the sun.

Another instance that you may want to use reflection in is 
when you are doing product shots.  If you have a vase that 
you want to photograph on a desk, you can do it well with 
only one light and a reflector.  Point the light at one side of 
the vase and place a reflector on the opposite side to catch 
some of that light and bounce it back to the object.

Types of light

If you pick up a book on video lighting you will see pages 
and pages about various lighting setups.  This can be 
confusing to some and doesn’t need to be that confusing 
for the sake of the types of videos you will be shooting.  I’m 
going to tell you about the 3 different types of lights you 
would use in a shoot.
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They are called key, fill and back.

Key light: This is the main light that hits 60% of the subject 
from the front.  If you have a light on the top of your camera 
and you are only using that one light that would be a 100% 
key light.  However, if you have multiple lights to work with 
you will place your key light at about 40 degrees to the left 
or right of the subject.  

Fill light:  Just like it’s called, this is used to fill in the other 
40% of the subject on the opposite side of their face.

Back light:  This is placed behind a subject and shines 
down on the person from the top hitting the top of their 
head and shoulders.  The reason for this light is to separate 
that person from the background they are against.  In most 
cases, a two piece lighting system can be used without the 
need for a back light.  If your budget only allows for 2 lights, 
you can have the effects of a 3 piece system by putting in a 
reflector for the fill light.
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Editing

Editing a video provides you a lot of added benefits that you 
may need for your productions.  It will allow you to cut out 
stumbles or problems in the shoot.  It will allow you to add 
titles, effects, and added features to enhance the video.

For the average consumer, there are two very easy-to-
use video editors that you can try. If you’re on a Mac, 
iMovie is very powerful and easy to use.  For the PC user, 
it’s Windows Movie Maker.  If you are looking for a more 
advanced solution, there are two pro software packages 
that I use, Adobe Premiere for Mac or PC and Final Cut 
for Mac.  These softwares will allow you to edit your video, 
add titles and export the video in the various formats you 
need.  Final Cut and Premiere will allow you to do a lot more 
adjustments that iMovie and Windows Movie Maker won’t.

Types of graphics

There are three types of graphics that are commonly used 
in video.  They are:

Opening Title: This is used at the beginning of the video to 
tell people what the video is about or introduce the product 
or topic.

Title Graphic (Lower Third):  In the industry we refer to 
these as a “Lower Third”.  It’s because it’s placed in the 
lower third portion of the screen.  This is used to identify the 
person who is talking in the video, or identify a product or 
location.
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Closing Graphic / Slate:  Just like the opening title, it’s 
used to close a video, and can be done as a static graphic 
or as a scrolling (credit) style.

Effects and transitions

The use of effects or transitions, while cool and fun to 
use, can really hurt a video message if they are not used 
properly.   The two common editing transitions are a CUT 
and and DISSOLVE.  When I’m training a client to edit, I 
tell them to first create their video using only CUTS. This 
is where the video jumps from one shot to another.  When 
you’re done, go back and watch the video.  If something 
seems out of place you can then change that transition to 
be a dissolve or another advanced transition.

Please make sure you using these transitions to emphasize 
the story.

For example, when you switch topics in the video you can 
use a DISSOLVE or WIPE/SLIDE.  If you mention an “Other 
side of the story” having the video FLIP in that transition will 
really imply that you are looking at “The other side of the 
story”.

Try out the transitions your video has and think of when they 
would best be used.  Maybe even write them down in a list 
and describe to yourself, or the person editing, when you 
would use them.
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Music

Music is a great way to spruce up your videos.  It can help 
set the tone of the video and provide an interlude when 
there is no speaking on video. You can actually use music 
to carry a video through without any narration. Realty home 
tours are a great example of this.

When choosing your music, be sure not to use copyrighted 
music.  The reason is because it’s illegal and also when 
you upload your video to sites like YouTube/Vimeo and/or 
Facebook, they will recognize the music as being someone 
else’s intellectual property and they can, and will, strip your 
audio track from the video.  In the case of Facebook, they 
will actually ban you from uploading video in the future.

You should instead look for ‘royalty-free’ music. A great 
website is http://www.freeplaymusic.com/.  This site has 
hundreds of audio files you can download and use in your 
videos without any issues.

There are also companies that sell royalty-free collections 
you can buy.  Just google “Royalty-Free Music Collections”.  
One that I use a lot for this is www.digitaljuice.com
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File extensions

The moment I entered school for television production, the 
way video was being saved for digital distribution seemed 
to be a confusing system.  Keep in mind the years I was 
in post secondary for television production, digital was just 
being adopted.  Throughout your online adventures you may 
have come across various file extensions for video. WMV, 
MOV, AVI, MPG, MP4 just to name a few.

WMV - Windows Media Video (commonly used on windows 
based computers, this format is a widely accessible format 
for saving and sending video).  While it’s not native to a Mac 
computer, you can still install a program to play WMV files 
on a Mac.

MOV - This is referred to as a Quicktime format.  It’s what 
Mac uses the most and can be played by both Mac and 
PC’s natively.

AVI - This is a container that allows any format of video to 
be used within it.  I see less and less of this format being 
used and, in my opinion, it’s the hardest to work with.

MPG - This was developed by Sony, MPG or otherwise 
known as MPEG is used for online distribution and DVD’s.

MP4 - This is a version of MPEG but compressed heavily to 
allow for a smaller file size and easier distribution online.

When working with video you may encounter the terms 
compressed and uncompressed.  Compressed video means 
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that the computer software looks at the video files and 
decides what it can remove in the form of data to shrink the 
file size.  If you have a video with little movement and fine 
details, your software will be able to compress that video 
further than one that is shaky and has lots of small details.

If you are only sending your video to the web, I recommend 
that you save it in a compressed format.  If you plan to 
show the video on a large screen from a computer or on 
a DVD, it’s highly recommended to save a version as 
uncompressed.  This will give you a considerably larger file, 
but will yield the highest level of quality and detail.

While I could spend hours and many pages of this book 
going into details about compression and file formats, these 
are just the basics you should know.

When you upload your video to sites like Youtube or Vimeo, 
their system will recompress the video into a format that 
meets their requirements.

One of the cool features of YouTube is that it allows the 
viewer to choose the quality of the file they are viewing,  
right up to full 1080p for full screen viewing.  If you know 
your audience may use your video for that, you will need 
to upload a full HD version of the video to YouTube and let 
their system downsize it.  It doesn’t work in the opposite 
way (i.e. you can’t send them a compressed file and expect 
them to make it full HD for you).

My audio teacher commonly used a phrase that has stuck 
with me all through my life and it does relate to video as 
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well, it’s “Crap in = Crap out”. I don’t think I need to explain 
that to you, it’s pretty straight forward.
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The Wrap Up     

While I feel I’m bias to the benefits of using video in 
business, I also have seen the level of engagement online 
with business brands and their demographic when they 
implement video in their marketing.  Video is a very powerful 
tool to help spread your message, educate your clients, and 
provide a unique perspective to what it is that you do.

When I decided to write this book it was to be a tool for 
people to use when they are going to implement video 
in their marketing.  Video has been known to be very 
expensive, technical, and confusing for many years. This 
doesn’t have to be the case, and I hope I have proved it in 
this book.  My goal for you is to try video in your business 
and see how much fun you can have with it.  It can be very 
rewarding on a personal and entertainment level, if you 
don’t fear it.

Take it in stride and steps.  Don’t jump into a major 
production for your business on the first go.  Do a basic, 
light shoot when you first start.  Maybe yourself introducing 
a product on camera.  Then take that video through the 
steps of editing, uploading, and distribution.  You may 
stumble a bit the first or second time, but you will develop 
a comfort level by doing it.  Trust me, my clients who have 
decided to take on video themselves all experience the 
same learning curve but eventually find their routine and 
love the benefits it has brought to their business.

I wish you all the best in your shooting.  If you ever want 
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a critique of your video, send me the link to the video at 
shaun@bluecowcreative.ca and I’ll send you back some 
tips!
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